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ABSTRAK 
 
            Maraknya produk yang berasal dari negara lain belakangan ini 
membuat persaingan dalam bisnis ritel semakin ketat. Agar bisa menarik 
minat beli konsumen peritel harus mampu memaksimalkan nilai tambah 
atau keunggulan dari peritel yakni Country of Origin dan Store Image 
sebagai sesuatu yang dapat menjadi kunci menuju keberhasilan. 
            Penelitian ini bertujuan untuk mengetahui dampak Country of 
Origin terhadap Purchase Intention melalui Store Image di Pull&Bear 
Galaxy Mall Surabaya.Adapun objek dari penelitian ini adalah konsumen 
Pull&Bear Galaxy Mall Surabaya sebanyak 150 orang yang diambil dengan 
menggunakan metode purposive sampling. Kuisioner dibagikan kepada 
responden dengan memperhatikan karakteristik tertentu. Teknik analisis 
data yang digunakan dalam penelitian ini adalah Structural Equation 
Modelling (SEM). 
            Dari hasil penelitian dapat ditemukan bahwa Country of Origin 
berpengaruh positif secara signifikan terhadap Store Image sedangkan Store 
Image berpengaruh positif secara signifikan terhadap Purchase Intention, 
begitu juga halnya dengan Country of Origin terhadap Purchase Intenton 
melalui Store image di Pull&Bear Galaxy Mall Surabaya. 
 
Kata kunci : Country of Origin, Store Image, Purchase Intention. 
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ABSTRACT 
 
              The rise of products coming from another countries lately make 
competition in the retail business is getting strict. To be able to attract 
consumers Purchase Intention retailers has to be able to maximalized their 
added value or excellence from retailers that is Country of Origin and Store 
Image become something as something that could be a key to success. 
            This study is aims to analyze how country of Origin effect to 
Purchase Intetion through Store Image at Pull&Bear Galaxy Mall 
Surabaya. The object of this study is the consumers who is shopping or have 
ever shop in Pull&Bear Galaxy Mall Surabaya, total 150 sample are 
collected using a purposive sampling method. Questionnaires is spread to 
the respondents who has specific charcteristics. Structural Equation 
Modelling (SEM) is used to analyze the data. 
            From the result of the study the author can find that Country of 
origin have significantly positive effect on Store Image meanwhile the store 
image is have significantly positive effect On Purchase Intention as well as 
Country of Origin on Purchase Intention through Store Image at Pell&Bear 
Galaxy Mall Surabaya. 
 
Keywords : Country of Origin, Store Image, Purchase Intention. 
 
 
 
 
 
 
 
 
 
 
 
 
